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Tricia Migliazzo is Vice President of Member Engagement at the
Mortgage Bankers Association in Washington, DC. Ms. Migliazzo’s
responsibilities include leading MBA’s residential recruiting and
residential member engagement initiatives nationwide. She has formed
and currently leads a Strategic Member Relations team that develops,
strengthens and manages personal relationships with senior executives
at the Association’s member companies, in order to maximize the
value of their MBA membership and engagement. The team
coordinates and facilitates integration of member companies across
MBA, by connecting them to the MBA resources that support their individual needs.
Ms. Migliazzo brings to MBA over 15 years of management experience in the mortgage banking
industry. She joins MBA from Lenders One/Altisource Portfolio Solutions, where she most
recently served as Director of Business Development/Capital Markets/AFO, growing the
cooperative by recruiting members and investor partners while influencing program and product
utilization for increased revenue growth.
Prior to joining Lenders One in 2006, Ms. Migliazzo was Director of Operations/Business
Development at a mid-size national retail mortgage bank where she diversified product and
business divisions/segments to increase market share, expanded target markets, and implemented
policies and procedures to adhere to regulatory compliance guidelines. Before that, she held
positions in finance and administration in the health care industry.
Ms. Migliazzo has a Bachelor of Science Degree in Business Administration with an emphasis in
Management from the University of Missouri. She can be reached at tmigliazzo@mba.org.

The Mortgage Bankers Association (MBA) is the national association representing the real estate finance industry,
an industry that employs more than 280,000 people in virtually every community in the country. Headquartered in
Washington, D.C., the association works to ensure the continued strength of the nation's residential and commercial
real estate markets, to expand homeownership, and to extend access to affordable housing to all Americans. MBA
promotes fair and ethical lending practices and fosters professional excellence among real estate finance employees
through a wide range of educational programs and a variety of publications. Its membership of over 2,200 companies
includes all elements of real estate finance: mortgage companies, mortgage brokers, commercial banks, thrifts, REITs,
Wall Street conduits, life insurance companies, and others in the mortgage lending field. For additional information,
visit MBA's Web site: www.mba.org.

